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Most Reached Facebook Posts 

Top Reached Post – (9/11) #Neverforget photo, 4,162 people reached 

- (9/11) Ombudsman 
Appreciation Dinner 
photos: 3,416 reached 
 

- (9/5) Chinese Navy ship 
tours: 3,224 reached 

 
- (9/26) Southeast Asia 

refugees tour Pearl 
harbor: 2,785 reached 
 

- (9/6) Chinese ships visit 
Pearl Harbor-Hickam : 
2,702 reached 
 

Other Top Posts: 

The people who have seen the CNRH FB post in the past 28 days. 



Most Engaged Facebook Posts 
The people who have liked, commented or shared CNRH FB posts in the past 28 days. 

Top Reached Post – (9/6) Chinese Ships visit Pearl Harbor-Hickam, 2,981 Post Clicks; 99 Likes, Comments & Shares 

Other Top Posts: 

- (9/11) Ombudsman 
Appreciation Dinner photos: 
2583 Post Clicks; 168 Likes, 
Comments & Shares 
 

- (9/3) End of WWII 
Ceremony/Nimitz statue 
unveiling: 1280 Post Clicks; 57 
Likes, Comments & Shares 
 

- (9/11) CPO selectee 9/11 
ceremony: 1,088 Post Clicks; 54 
Likes, Comments & Shares 



When are fans online? 
Based on the recent 1-week period in September, most fans are online at 3 p.m. 
with an average of 2,399 viewers. 



Total Page Likes – 7,030 
Based on the insights for September 2013, total page likes are determined by 
daily data recorded in the Pacific time zone in the past month. 

* CNRH Facebook increased its fan base by 53 fans from last month w/a previous 
number of 6,977.   



Demographics 
Fans who like the page based on their Age & Gender 

Fans who like the page based on Top 5 Country Locations  

- United States of America (HI, CA, VA, DC, FL) – 5,206 fans 
- Philippines – 209 fans 
- India – 94 fans 
- Japan – 89 fans 
- Thailand – 72 fans 


